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Analysis: Development Strategy for Chain Supermarkets in Ningbo

WANG Xiao-yan, FENG Ge-qun’
( Faculty of Architectural, Civil Engineering and Environment, Ningbo University, Ningbo 315211, China )

Abstract: With more and more foreign chain supermarkets entering Ningbo, the competition between the
domestic and foreign chain supermarkets has been growing intense. How to overcome the disadvantage and get a
share in market is worth discussing for local chain supermarkets. This article first analyzes the state in quo in the
field and then discusses the development strategies of chain supermarkets in Ningbo.

Key words: Ningbo; chain supermarket; development strategy



