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Spatial Organization for Urban Creative Industries: Ningbo as a Case Study

LIANG Xian-jun, ZHOU Guo-qgiang, MA Ren—feng*
( Faculty of Architectural Engineering, Civil Engineering and Environment, Ningbo University, Ningbo 315211, China )

Abstract: A study on spatial organization for urban creative industries is conducted for benefiting Ningbo
scientific layout and sustainable growth in this regard. Based on the first and second economic census, the spatial
self-correlation method is adopted to investigate the spatial layout of Ningbo creative enterprises. The results
indicate that: (1) Ningbo creative industries currently cluster at a low-level with low Moran index of urban
creative enterprise, and clustering area still remains traditionally centered in terms of economy and commerce; (2)
Globally, the Ningbo creative industries appear to have clustering tendency, but such a tendency is not outstood
locally; (3) The preferential policies do not seem to have obvious effect on Ningbo creative industries park
clustering. Compared with other service sectors, the spatial organization of cultural creative industry has already
shaped up with certain early-stage uniqueness and its preference to clustering in commercial center.

K ey words: Ningbo; creative industries; industrial spatial organization; spatial self-correlation



