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Spatial characteristics and driving forces of design services
in Zhejiang province

YIN Chang-xia, MA Ren—feng*
( Research Centre for Marine Culture and Economy of Zhejiang Province, Ningbo University, Ningbo 315211, China )

Abstract: The rapid rise of the creative industries is drawing attention at all levels, among which the design
services occupy an increasingly large proportion. Based on statistical analysis, spatial autocorrelation and kernel
density analysis, an analysis is conducted on the development of Zhejiang design services, and the development
trend as well as the internal influence factors are explored. The findings show that: (1) The design services of
Zhejiang province, from 2008 to 2014, manifest the overall growth trend among which the architectural design
industry accounts for the major percentile, and cultural software service industry has leapfrogged with significant
potential, the growth trend of professional design services remain relatively unchanged; (2) The design services
of Zhejiang province have a clustering effect although this effect is insignificant; (3) Hangzhou serves as the
core of the design service industry park in Zhejiang province. From the perspective of the geographically
weighted regression analysis, it is concluded that the support of science and technology and that of the
government have positive effect on the design services agglomeration, which is identified for being particularly
significant in Hangzhou.

Key words: Zhejiang province; design services; Industry 4.0



